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IHPM & HAPIA bring you the 4th Annual Australian Congress

H A P I A
The Health & Productivity Institute of Australia

“Business is always looking for better returns on investments in its assets, yet one of the 
best has been lying right under its nose ignored for a long time – the health of its work force. 

Targeted investments in employee health to reduce the workplace burden of illness are 
producing gains in functionality and productivity that are a differentiator in the competitive 
marketplace –as health emerges as a valuable human capital asset in the new economy.” 

Sean Sullivan, President and CEO, Institute for Health and Productivity 
Management, Scottsdale, Arizona



Program Overview
At the IHPM and HAPIA 4th Annual Australian Health and Productivity 
Management Congress, attendees will learn about:
� engaging more employees in making healthy behaviour changes
� �supporting individual health improvement with an organisational 

culture of health
� �measuring the total impact of employee health on organisational performance
� �providing support for working caregivers to maintain their health and productivity
� �addressing the co-morbidities of behavioural health issues like stress, depression and sleep
� �better managing pain to improve functionality and work place productivity
� �using technology to improve individual management of health 

issues in the work place
More than 220 delegates and 22 exhibitors were involved in the 3rd Annual HPM Congress.

Companies that attended in 2009 included: ACTU, AGL, ANZ, Aon Consulting, ATO, 
Auckland University of Technology, Australian Federal Police, Australian Unity, beyondblue, 
Bupa Australia Group, CBA, Centrelink, Clayton Utz, DeakinPrime, Drake, IBM, Kimberly Clark, 
KPMG, Mars Food Australia, Monash University, NAB, Portland Aluminum, RACV, RailCorp, Rio 
Tinto, RMIT University, Sanitarium Health Food Company, Santos, Telstra, Uni�ed Healthcare 
Group, VIC Roads, Victoria Police, Vodafone and Woolworths.

Venue 
So�tel Melbourne On Collins 
Re�ned elegance in a spectacular location. An 
exquisite choice for conference, corporate and 
leisure guests. One of Australia�s most luxurious 
hotels, So�tel Melbourne is ideally located at 
the �Paris� end of prestigious Collins Street in 
the heart of the city�s premier dining, shopping, 
entertainment and business precincts. 363 elegant 
and spacious light-�lled rooms and suites start 
from level 36, ensuring the outlook from the Bay to 
The Royal Botanic Gardens through �oor to ceiling 
windows is always breathtaking. Contemporary 
furnishings, marble bathrooms, modern �wireless� 
technology and So�tel MyBed for the most 
peaceful of sleeps complement an impressive list 
of �ve star amenities and services.



1.  Platinum $40,000 + GST (Two available)
Branding
�   Sponsor�s logo on all promotional material
�   Sponsor�s logo on congress website with link to Sponsor�s homepage 
�  Sponsor�s logo on Congress Program
�  Sponsors� logo on slides during refreshment breaks
Exhibition Space
�  6x2sqm Exhibition space
�  Sponsor�s logo on event signage
�  Acknowledgement of your support in opening and closing address
Advertising
�    One full ad in the Health & Productivity Management Magazine produced by IHPM 

� US and international distribution
�  One full page ad in Congress Program (to be distributed to each attendee)
Customer Acquisition
�  1x promotional insert into delegates satchel distributed to all attendees
Customer Retention
�  Special discounts on congress tickets for Sponsor�s clients and staff
�  Marketing material to promote the event to your customer base
Presentation
�   Introduce speaker and 5 minute presentation from company representative
Complimentary registrations
�  Twelve (12) complimentary registrations (valued at $15,540)

2.  Gold Sponsorship $25,000 + GST
Branding
�   Sponsor�s logo on all promotional material
�   Sponsor�s logo on congress website with link to Sponsor�s homepage
�  Sponsor�s logo on Congress Program
Exhibition Space
�  3x2sqm Exhibition space
�  Sponsor�s logo on event signage in seminar halls and foyer area
�  Acknowledgement of your support in opening and closing address
Advertising
�  Half page ad in Congress Program (to be distributed to each attendee)
Customer Acquisition
�  1x promotional insert into delegates� satchel distributed to all attendees
�  Four one on one meetings with key pre registered attendees
Customer Retention
�  Special discounts on seminar tickets for Sponsor�s clients
�  Marketing material to promote the event to your customer base
Complimentary registrations
�  Eight (8) complimentary registrations (valued at $10,360)

3.  Silver Sponsorship $20,000 + GST
Branding
�   Sponsor�s logo on all promotional material
�   Sponsor�s logo on congress website link to Sponsor�s homepage
�  Sponsor�s logo on Congress Program
Exhibition Space
�  3x2sqm Exhibition space
�  Sponsor�s logo on event signage
�  Acknowledgement of your support in opening and closing address
Venue Branding 
�  Sponsor�s logo on event signage foyer area
�  Acknowledgement of your support in opening and closing address
Advertising
�  Half page ad in Congress Program (to be distributed to each attendee)
Customer Acquisition
�  1x promotional insert into delegates� satchel distributed to all attendees
Customer Retention 
�  Special discounts on congress tickets for Sponsor�s clients
�  Marketing material to promote the event to your customer base
Complimentary registrations
�  Six (6) complimentary registrations (valued at $7,770)

Sponsorship Opportunities

Please call Simon Cooper on 02 9660 2113 or 
email scooper@intermedia.com.au to discuss your involvement



4.  Bronze Sponsorship $15,000 + GST
Branding
�   Sponsor�s logo on promotional material
�   Sponsor�s logo on congress website link to Sponsor�s homepage
�  Sponsor�s logo on Congress Program
Exhibition Space
�  3x2sqm Exhibition space 
�  Sponsors logo on event signage
�  Acknowledgement of your support in opening and closing address
Venue Branding
�  Sponsor�s logo on event signage foyer area
�  Acknowledgement of your support in opening and closing address
Advertising
�  Half page ad in Congress Program (to be distributed to each attendee)
Customer Acquisition
�  1x promotional insert into delegates� satchel distributed to all attendees
Customer Retention
�  Special discounts on congress tickets for Sponsor�s clients
�  Marketing material to promote the event to your customer base
Complimentary registrations
�  Four (4) complimentary registrations (valued at $5,180)

Onsite Sponsorship Packages
Maximise your impact at IHPM’s 4th Annual Australian Congress. The following opportunities are not 
exhaustive and can be tailored to your particular needs. However availability is limited so contact us now 
to avoid disappointment. 

5.  Keynote presentation Sponsor $5,000 + GST
Bene� ts: 
�  Opportunity to provide an chairperson for the Keynote presentation
�  5 minute presentation by company representative
�  Sponsor recognition in Congress Program
�  Sponsor recognition on Congress website
�   Promotional material to be distributed to each delegate
�  1x complimentary ticket to the congress

6.  Delegate Satchels Sponsor $2,200 plus cost of production + GST
Bene� ts: 
�  Sponsor logo printed on delegate satchels (company name & logo)
�  Sponsor recognition on Congress website
�  Placement of marketing material in delegates� satchels (1xA4 brochure)

7.  Networking Function Sponsor $5,000 (inc. food & beverage) + GST
Bene� ts:
�  Sponsor recognition in Congress Program (company name & logo)
�  Sponsor recognition on event website
�  Verbal acknowledgement as sponsor at the cocktail function for exhibitors
�  Two company banners around the cocktail function
�  Five minute keynote by company representative at the cocktail function
�  Two complimentary congress tickets

8.  Exhibition Stands $4,600 + GST
This is a cost-effective opportunity to capitalise on coming face-to-face with your target audience. 
There are only limited exhibition spaces available.
Inclusions:
•  3m x 2m shell scheme
•  Velcro compatible side walls
•  Carpet
•  Fascia with company name
•  One spotlight and one powerpoint

9.  Lanyards $2,000 plus production of lanyards
Bene� ts:
�  Company name and logo to be printed on all lanyards
�  Sponsor recognition in Congress Program (company name and logo)
�  Sponsor recognition on Congress website

10.  Insert into Congress Satchel $600 + GST

11.  Notepads $1,000 plus production costs + GST

12.  Poster presentations $1,200 + GST

•  Listing in Delegates Congress Program
•  Listing on Congress website
•  Two complimentary congress tickets
•  E-VIP pass



Who should sponsor & exhibit?
The Australian Health and Productivity Management Congress offers a unique opportunity 
to expand your visibility within the many circles of executive leadership in attendance. We 
encourage you to take advantage of the great marketing opportunities offered by becoming 
a sponsor. Your support as a partner of IHPM�s 4th annual Australian congress will 
substantially enhance and strengthen your name recognition with health and productivity 
management professionals.

� Providers of HPM products and services
� Pharmaceutical Manufacturers
� Disease Management Companies
� Health Care Publishers
� Contract Management Companies
� Consulting Companies
� Health Funds and Insurers
� Risk Managers
� IT Companies

Sponsorship Packages
Here is a summary of sponsorship packages available (prices do not include GST):
� Platinum $40,000
� Gold $25,000
� Silver $20,000
� Bronze $15,000
� Exhibition Stand $4,600
Onsite sponsorship packages:
� Keynote presentation $5,000
� Networking function $5,000
� Delegates� satchel $2,200
� Poster presentations $1,200
� Lanyards $2,000
� Inserts $600




